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RESEARCH METHODOLOGY 3 Required
AR G2 W Py % 13
LEADERSHIP AND TEAMWORK 3 Required
EE K & 13
BUSINESS ETHICS 3 3 Required
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THESIS 0 Required
RSN ] ] F 3
PROMOTION STRATEGY Elective
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COMPETITIVE ADVANTAGES 3 3 Eicl;ve
AND INNOVATION STRTEGIES
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CONSUMER BEHAVIOR 5 5 E 12
PRACTICES AND CASE Elective
ANALYSIS
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STRATEGIC SUSTAINABILITY 3 3 EEC'U”V .
MANAGEMENT
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CONSUMER BEHAVIOR AND 3 Eic;/e
SOCIAL COMMUNITY
AP 1§ E 2
CORPORATE GOVERNANCE : Elective
By P £ 1
FRANCHISING MANAGEMENT 3 Elective
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* Elective subjects are based on the actual course announcement of each academic year.
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Years of Enrollment: 2 to 4 years.
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Required credits: 9 credits (Thesis is excluded).
CEEF 36 FAGRY V)

Graduation credits: 36 credits at least (Thesis is excluded).



