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RESEARCH METHODOLOGY Required
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STRATEGIC HEALTH Elective
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GAME THEORY FOR 3 3 Elective
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INTERNATIONAL NEGOTIATIONS Elective
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* Elective subjects are based on the actual course announcement of each academic year.
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Years of Enrollment: 2 to 4 years.
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Required credits: 9 credits (Thesis is excluded).
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Graduation credits: 36 credits at least (Thesis is excluded).



