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RESEARCH METHODOLOGY 3 Required
AR W 213
LEADERSHIP AND TEAMWORK 3 3 Required
o B PR w i
THE FORMATION OF 1 1 Requi; od
ORGANIZATION AND TEAM

EF R & 13
BUSINESS ETHICS 2 2 Required
o 13
THESIS 0 Required
M Ar el 2] ] ] Ei
INTERNATIONAL NEGOTIATIONS Elective
RS L E g
PROMOTION STRATEGY 3 3 Elective
o M S L B AP S E _
COMPETITIVE ADVANTAGES 3 3 Eiclu”ve
AND INNOVATION STRTEGIES

SRS E T

CONSUMER BEHAVIOR E
PRACTICES AND CASE 3 3 Elective
ANALYSIS

AR RegE L -
STRATEGIC SUSTAINABILITY 3 3 Eﬁc;;e
MANAGEMENT

WRALE BAELY -
CONSUMER BEHAVIOR AND 3 3 ET:C;V .
SOCIAL COMMUNITY
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INTERNATIONAL BRAND Elective




MANAGEMENT

AL g S A

SINYI SOCIAL IMPACT AND 3 3 Elective
SUSTAINABILITY SEMINAR

By P ] ] 13
FRANCHISING MANAGEMENT Elective

KE B Fia s & F R RN 5

* Elective subjects are based on the actual course announcement of each academic year.
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Years of Enrollment: 2 to 4 years.
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Required credits: 9 credits (Thesis is excluded).
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Graduation credits: 36 credits at least (Thesis is excluded).



