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The “FUTURE STUDIES IN ECONOMICS” » "INTRODUCTION TO ECONOMICS” and the “AN
INTRODUCTION TO THE TAIWAN MACROECONOMICS” courses are not admitted as graduation

credits.
FERCEFTARTEFO) &7 FARTEPLEREPHEEAT R (22)

Students of the College of Business and Management have to take 4 credits of “DIGITAL TECHNOLOGY
AND AT APPLICATION” from O Group.

(1) 37 iz:26 4
TKU specific Compulsory Courses: 26 credits
(2) gme i3t p g At 58 84
Department-specific Compulsory Courses: 58 credits
(3) B 116 4
Department-specific Elective Courses: 16 credits
(4) pdELR 28 B4
General Elective Courses: 28 credits
LEAF B 128 F 4

Total Graduation Credits: 128 credits



